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The 10 Brand Naming Commandments  

 

1. Know thy audience. 

It doesn’t matter if a name candidate reminds you of the neighbor you don’t get 

along with or the particularly rough area in Chicago where you grew up. These are 

personal, idiosyncratic associations that few others are going to share. Look beyond 

them. Otherwise, you may reject a name that would really resonate. 

2. Thou can’t be first in all named things. 

Don’t get mired in hunting for a name that’s never been used before. Most names 

have been around the block a few times, in different industries or contexts.  You can 

usually adopt a name that’s similar (or even identical) to a name being used in an 

unrelated consumer space—as long as it’s not in your space.  

3. Thou shalt think it through. 

A thoughtful naming process usually takes a few months. And that’s before your 

lawyers get their hands on your naming candidates to vet them. You’ve heard that 

old saying, “never enough time to do it right, always enough time to do it over”? 

There’s a reason that adage is so common. 

4. Thou shalt not strain over thy name.  

Whether it’s packaging, advertising, web copy, whatever: there will always be 

context that helps tell your brand’s story. So don’t strain to make your company or 

product name say it all. It will only make your name awkward and dull. 

5. Trust thy audience’s intelligence. 

Most interesting words acquire layers of meaning and association over time.  That’s 

how language evolves. But just because a word has a potential negative meaning or 

one that that doesn’t fit with your brand doesn’t mean it wouldn’t be a fine brand 

name, as long as its other meanings fit.  



 
 

 
 
 

Brandegy. Brand. Strategy.     801.900.7044      
marketing@brandegy.com     www.brandegy.com 

 

6. Thou shalt not dot-com only. 

A memorable name that needs to be modified with a descriptor for domain purposes 

is usually a better marketing choice than a less distinctive name that’s available as an 

exact dot-com domain. Unless your sales are generated predominantly online, don’t 

squander one of your biggest branding opportunities out of concern for how people 

will find you online.  

7. Thou shalt play the field. 

You heard a name, and it was the biggest epiphany. There’s no other name like it. 

Before you dive in there’s a little detail known as legal screening. And when you 

submit this name to legal counsel, you may discover it’s already taken. Shop around. 

Select at least a couple of other names, and have them all screened together.  

8. Be thou different in a different way. 

You want your brand to stand out in the marketplace, right? So don’t shy away from 

ideas that may seem a little weird at first. Sure, it’s only natural to be more 

comfortable with ideas you’ve seen before in some form. But if you’ve seen them 

before, so has your audience. 

9. Thou shalt not name perfectly. 

It’s okay to want a name that’s short, easy to pronounce, original, sounds awesome, 

relevant in meaning, with few negative associations—and that’s available as a 

domain name. But prioritize your wish list, and be prepared to go with a name that 

only meets your top criteria. Because no name has it all. So be clear about what 

matters most. 

10. Thou shalt not decide by committee. 

Rarely is a name embraced by everyone involved in the naming process. So don’t 

look for a name that no one objects to. And structure your decision-making process 

so that only those with veto power get to play—and they’re involved as early in the 

naming process as possible. Otherwise you’ll wind up with a lowest-common-

denominator name.  


